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Key financial results in Q1 2018/19 &
Q1 numbers and highlights

0coc

Q1 Full-year guidance .
2018/19 (2018/19) 15% organic growth
EBIT margin at 17.1%
i 0, - o)
Organic revenue growth 15% 15-16% S TS U BT
: : EBIT margin 17.1% 22-24% EreEEegpE Uit Seles 1
Financial 43% g/q corresponding
results Free cash flow DKK 45m DKK 400-475m 19 SR Ol ) (01
Gl projects on schedule
Endoscopes sold (units) 149,000 + 750,000 =fllsgeEn s

maintained

* Launch of aScope™ 4 RhinoLaryngo Intervention in EU and Australia

™ “‘We end Q1 2018/19 with 15%
Highlights * Prepared launch of aScope BronchoSampler organic growth and an EBIT

margin of 17.1%”

Q1 2018/19 + On track to launch our full endoscope product pipeline towards 2020

* Full-year financial targets on track
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Business areas Amb
Q1 Visualisation growth at 42% and Core at 5% gas that work for Iife

Visualisation
Revenue 231m DKK
42% growth

Revenue 194m DKK

&
9
PMD s
<
1% growth 3
¢ ©
o

Anaesthesia

Ana ‘a Revenue 231m DKK
R 8% growth
®

Growth rates stated in local currencies



Markets
North America Europe
REVENUE 315m DKK REVENUE 271m DKK
ORGANIC GROWTH ORGANIC GROWTH
20% 11%

Business growth Business growth

* Visualisation 51% * Visualisation 32%

* Anaesthesia 10% * Anaesthesia 5%

e PMD 0% « PMD 2%

Share of revenue 48% Share of revenue 41%

Growth rates stated in local currencies

Ambu”

Ideas that work for life

Rest of World

REVENUE 70m DKK

ORGANIC GROWTH 10%
APAC organic growth 19%

Business growth

* Visualisation 43%
* Anaesthesia 0%
* PMD 3%

Share of revenue 11%
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We are on track to deliver a full range Ambu”*
single-use flexible endoscopy portfolio e tretenfor
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S U Duodeno Gastro

Before 30 Before 30
D September 2020 September 2020

Isiris a
Cystoscope

Before 30
September 2020

\/: available now



Strong growth of endoscope units sold Ambu*

Ideas that work for life

Adresseable pulmonary market, mio. procedures Minimum

~5'o
Bronch suite

~3,0 +1,000
ICU ~1,2
or [

ascope 1&2 aScope 3 ascope 4 Broncho
Vivasight aScope Large BronchoSampler 364
200
96
14 40

12/13 13/14 14/15 15/16 16/17 17/18 18/19 19/20
Endoscope units sold (‘000) a/q growth: 43%
149K endoscopes sold Full conversion of 20% market share in OR & ICU
in Q1 vs. 104K last aScope 3 to aScope 4 and great potential in the Bronch

year (+43%) suite 6



We have launched the BronchoSampler in the US Ambu”k
and |n some markets |n EU Ideas that work for life

aScope BronchoSampler opens up a market of ~1.9 million procedures

We have launched a tailormade Call point is ICU & Bronch suite like
solution for aScope 4 Broncho aScope 4 Broncho

Share of procedures per segment

Approved in EU and
us

@ Production is ready Bronch suite @ o

Launched in US &
@ sequential launch in
Europe has started

We have a solid

footprint in the ICU dncrease availability

Now - S
1?§n (31Jan) H2
2018/19 | |

Launch US Approved
and Europe AU 7

\ 4



We have launched aScope™ 4 RhinoLaryngo Ambu’k
Intervention and are preparing for the Slim launch

aScope™ 4 RhinoLaryngo targets a market of ~11 million ENT procedures

We have begun our journey We initially target the

. . . Wave 1
into the ENT segment hospital segment

|:| Wave 2

Share of procedures per segment

Hospitals & staff

Intervention scope
launched (addressing ~5%
of procedures) Initial market size
similar to the

Pulmonary aScope o
market (OR & ICU) Clinics

Slim scope launch
@ preparation (addressing

~95% of procedures)
Our price strategy is clear

USD 269 Slim [ &
USD 299 Intervention G0N & ' ‘

7
Q2 Now
1Jan (31 Jan) Before Sumlmer 2019
2018/19 : ' >
ENT Intervention ’ Intervention launch in US Slim
launched in EU & AU launch in EU, AU, and US 8



On track with SC210 commercialization plan

Completed:
Clinical trials

9,

Ready:
Clinical study
in US

O

Pending:
Sales in US

O

October 2018 to January 2019

Mid-February to May 2019

H2 2018/19

Two hospitals

Positive feedback
* Image quality
* Productivity

* Functionality

Clinical study in one
large US hospital —
approx. 200 patients

Outcome of the clinical
study is expected in May
2019

Sales focus on selected
large hospitals across
US (+30 accounts)

Ambu”

Ideas that work for life

Production

Low-volume production
up and running in
Malaysia

Securing supply
chain

Ramp-up plan
confirmed to support
sales activities




Ideas that work for life

. . . Amb X
Single-use awareness increasing mbu

Main single-use endoscope providers Competitor news

single-use competitor in the Gl market (only
duodenoscope) — still not on the market

Cystoscope Ureteroscope

STORZ.

Verathon launched a bronchoscope for the

L
AI‘I‘II:II.I" OR segment — still not on the market

Ideas that wark for life

Pulmonar ENT Storz single-use ENT scope ‘launched’ Nov.
uimonary Scope 2017 — still not on the market
"
Ambu” %
(\VE RATHON' STW smz
Storz single-use bronchoscope — still not on
{ the market
Colono-/gastro-scope [ Duodenoscope
n
Ambu* \\ Boston,, LATAERM
OS On eas that work for lif . oy .
Iteas that work Tar Hre Saentfic e Boston Scientific is the only

Boston
Scientific

10



Financial year 2018/19 guidance
and 2020 strategy target

Financial outlook maintained

Financial year Financial year 19/20

Financial outlook 18/19 Strategy target

Organic revenue growth 15-16% 18-23%
EBIT margin 22-24% 26-28%
Free cash-flow ~ DKK 400-475m ~ 18% of revenue

excluding M&A

Endoscopes sold (unit) + 750.000 > 1 million
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Ambu” |

Ideas that work for life

Read more at www.ambu.com

Contacts

CEO Lars Marcher, Im@ambu.com or +45 5136 2490

CFO Michael Hgjgaard, miho@ambu.com or +45 4030 4349

IR Manager Nicolai Thomsen, nith@ambu.com or +45 2620 8047
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