Ambu

Product Manager, Marketing - Endoscope/Monitor

R—=TTAVITTaX I bR v —

Office Location: Ambu K.K. (Ichigaya, Tokyo)
Department: Marketing

Report line: Senior Marketing Manager
Working Hours: 9:00 - 18:00

Key Responsibilities

e Drive the commercial agenda and activities to obtain the ambitious growth of your product range
by developing marketing strategies.

e Manage budgets related to product line
e Lead the execution of product launch and develop marketing materials and programs.

e Map out market size, potential and competitor actions in relations to new product areas and
market entry

e Provide technical support related products to sales and customers
e Understand and convey customer needs, market, and business input to ensure the right customer

e Represent the customer needs and the business case for Ambu in the product development
projects via market/customer insights

e Develop relationships with KOLs

e Execute congress related to your products

Required Experience

e Medical device business experience in preferably Gl or Urology

e Ability to learn new therapeutic areas fast and the ability to understand the user needs that drives
innovation

e English communication skill (business level)

e Experience in working closely with global marketing team

e Asolid business and clinical understanding and a strong commercial mindset

e Ability to present your analysis, your findings, and recommendations

e Astrong analytical mindset, a “can do” attitude and an outgoing personality with excellent
cooperation skills
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Preferred Experience (nice to have, not required)

e Background in direct customer facing role (i.e. Sales, Account Management, Clinical Specialist, etc.)
in the healthcare field

e Marketing experience in single-use products (disposables)
e Marketing/ Sales experience in Urology Products

e Engineering background for medical device

Education / language Skill

e BA/BSc in Business or related discipline
e The ability to read, write, and communicate in both Japanese and English to participate and do
presentations in global meetings and events (Business English Level)
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